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Cucrema ouiHKM BIUIMBY iHHOBaliiHUX GaKTOPIiB HA NiAJIBHICTH

TYPUCTUYHOTrO Oi3Hecy B YKpaiHi

VY crarti AOCHKEHO IWHAMIKy TYPHUCTHMYHUX IIOTOKIB B YKpaiHi Ta
BU3HAYCHO TIEPCICKTUBHI  HAMPSIMKHA  PO3BUTKY  BITYU3HSHOTO  TYPHU3MY;
pPO3IJIAHYTO OCOOJMBOCTI 1HHOBallid B Typu3Mi Ta 3alpONOHOBAHO IX
Kiacudikaiiio, BIAMOBIAHO 70 SKOI BHOKPEMIJICHO: IIPOJYKTOBI 1HHOBAIII],
MapKeTHHTOBl  IHHOBAIlli, CEpBICHI 1HHOBAIll, TOPTiBEJIbHO-TIOCEPETHUIIbKI
iHHOBAIIll, HaBYalbHI 1HHOBAIII, MpaBOBI 1HHOBAIli, 1H(OpMAaIiitHI 1HHOBAIIIT;
MIPOAHAJII30BaHO OCHOBHI Tpymnu (haKTOpIB BIUIMBY Ha PO3BUTOK TYPUCTHUYHOTO
0i3Hecy B YKpaiHi Ta 3alpONOHOBAHO CHUCTEMY OILIIHKM IHHOBALIMHUX (aKTOpiB
BIUTUBY Ha JISUIbHICTh TYPUCTHUYHOTO O13HECY; BUSHAUCHO MEPCIIEKTUBU PO3BUTKY
BITUM3HSHOTO TYPUCTUYHOTO Oi13HECY Ta OCHOBHI HaNpsMU peaiizallii IHHOBaIll y
TYPUCTUYHIN raiys3i.

Kaw4oBi caoBa: iHHOBali, iHHOBamiiiHUN (¢dakTop, Kiacudikars
IHHOBalld y Typus3Mi, TYpU3M, TYPUCTUUYHHMI OI3HEC, TYpUCTUYHA Traly3b

eKOHOMIKH, TYPUCTUYHUHN MOTIK, Cy0’ €KTHUBHI (DaKTOPH.
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Cucrema onleHKHM BJIUSIHUSI HHHOBAIIMOHHBIX (l)aKTOPOB Ha 1eATCJIbHOCTD

TYPUCTHYIECKOI'O Ou3Heca B YKpanHe



B crathe mccnenoBaHa AMHAMHUKA TYPUCTHYECKHUX MOTOKOB B YKpawHy H
OTIpe/ieNieHBbI TEPCIICKTUBHBIC HAMPABICHUS PAa3BUTHUS OTCUECTBEHHOTO TYpH3Ma;
pPacCMOTPEHBI OCOOCHHOCTHM HWHHOBallMd B Typu3Me M MpEIokKeHa UX
KJaccu(uKaius, COTJIaCHO KOTOPOW BBIJCNICHBI: MPOJYKTOBBIE WHHOBAIIWU,
MapKETHHTOBbIC WHHOBAIIMHM, CEPBUCHBIC WHHOBAIIMH, TOPTOBO-MOCPEIHUYSCKUE
WHHOBAIIMY, y4eOHbIE WHHOBAIIMW, IPABOBbIC WHHOBAIMW, WH()OPMAIMOHHBIC
WHHOBAIIMW; TPOAHAIM3UPOBAHBI OCHOBHBIC TPYMIbLI (AKTOPOB BIHMSHUS Ha
pa3BUTHE TYPUCTHUECKOTO OM3HEca B YKpaWHE W TPEIOKEHA CHCTEMa OILICHKH
WHHOBAIMOHHBIX (DAKTOPOB BIMSHUS Ha NEATCILHOCTh TYPUCTHUECKOTO OWM3HECA;
OTpe/ieNieHbI TIEPCIIEKTHBBI PAa3BUTHS OTCUECTBEHHOTO TYPUCTHYECKOTO OM3HECa U
OCHOBHBIC HAIIPaBJICHUS pPean3allii HHHOBAITUI B TYPUCTUYCCKON OTPACITH.

KiioueBble cjioBa: MHHOBAIMKM, MHHOBAIIMOHHBIN (haKTOP, KIacCUPUKAIIHS
WHHOBAIIMH B TypHU3Me, TYpPHU3M, TYPUCTUICCKUN OM3HEC, TypUCTHYECKas OTpacib

YKOHOMMKH, TYPUCTUYECKUN MTOTOK, CYyOBEKTUBHBIE (DAKTOPHI.
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System of evaluation of influence of innovation factors on the activity of

tourist business in UKkraine

It is proved that in Ukraine there is a significant gap between the global
trends in the development of tourism business and the country's tourist and
recreational potential, which is not used efficiently, which slows down the
dynamics of tourist flows to Ukraine and prevents the country's economy from
reaching a qualitatively new level of development; identified prospects for the
development of domestic tourism business and the main directions of innovation in
order to improve the situation in the domestic tourism industry; highlighted

specific properties of the tourist product that affect the innovation process in the



field of tourism: the consumer and seller of tourist services are geographically
separated in the market, tourist services are not capable of storage, tourist services
are not amenable to characterization before they occur, the provision of tourist
services is tied to a specific place, the level of sales tourist services are seasonally
dependent; sales and consumption of tourist services do not coincide in time for
tourist cal services to the consumer need to overcome a certain distance; identified
the main groups of factors influencing the activities of travel agencies and the
formation of the tourist market of Ukraine, which include: natural and
environmental factors (good climate and comfortable natural conditions, the
presence of beautiful landscapes and natural attractions), socio-economic (living
standards, foreign economic relations state), political (political stability, the
existence of intergovernmental agreements in the field of tourism), demographic
factors (population growth), cultures s (an increase of the cultural level of the
population), international factors (softening of the international climate,
globalization); considered the features of innovation in tourism and proposed their
classification, according to which in the tourism industry stand out: product
innovations, marketing innovations, service innovations, trade and intermediary
innovations, educational innovations, legal innovations, information innovations;
proposed a comprehensive system for assessing factors influencing the activities of
the tourism business, in which separate attention was paid to the selection and
development of relative indicators divided into groups according to which the
assessment 1s carried out (personnel indicators, material and technical indicators,
financial and economic indicators, marketing indicators, organizational indicators ,
market indicators) identified the advantages of using the proposed indicators, in
particular: comparability, accuracy and one nachnost input parameters, easy and
informative, dynamic and comparability over time benchmarks; proposed
prospects of using the results of the calculation of the coefficients indicated in the
work for further analysis of the degree of influence of innovation factors on the

activities of travel companies through the use of correlation and regression analysis



techniques, where the resulting indicator is proposed to take the coefficient of
world tourism industry competitiveness (TTCI).
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