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PO3POBKA TA YIOCKOHAJEHHS TEXHOJIOI'II TPOCYBAHHS
MPOAYKIIII

B crarti po3KpUTO CYTHICTH MOHSATTSA MNPOCYBAHHS NPOIYKIIi, BHKJIAJIECHO
3aBAaHHS TPOIECY MPOCYBaHHS MPOAYKIli. 300paxKeHO MOMITUKY MPOCYBaHHS SIK
TOJIOBHOTO 1HCTPYMEHTa peai3alli MapKeTUHIOBOi cCTpaTerii Ha MiANpUEMCTBI.
OxapakTepu30BaHO OCHOBHI €JIEMEHTH KOMIUIEKCY MPOCYBaHHS MPOJYKIIIi Ta Cy4acHi
IHCTPYMEHTH MIPOCYBaHHS TOBapY.

KuarwouoBi ciaoBa: mpocyBaHHS MPOAYKIli, MapKETUHroBa MJISUIbHICTD,
MapKETUHIOBAa KOMYHIKaIlisl, METOAH MPOCYBaHHS MPOIYKIIii.
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PA3PABOTKA U COBEPILIEHCTBOBAHME TEXHOJOT UM
MPOJBUKEHMS MPOIYKLUN



B craThe packpbiTa CyIIHOCTb MOHSATHUS MPOJABUKEHUS TPOIYKIUHU, U3TI0KEHbI
3a7la4uM Tpoliecca NPOABMKEHUS NMPoAYyKIuU. OToOpakeHa MOJUTUKA MPOJIBHKEHUS
KaK TJIAaBHBI MHCTPYMEHT peajn3alid MapKETUHTOBOM CTPATETUH Ha MPEAIPHUSITHH.
OxapakTepu30BaHbl OCHOBHBIC 3JIEMEHTHI KOMILJIEKCA MPOJBUKEHUS MPOAYKIIUU U
COBPEMEHHBIC HHCTPYMEHTHI IPOIBIKEHNsS ToBapa (MHTepHeT-MapKeTUHT, OpESH/IUHT,
(b paH4aii3uHT, TeIEMapPKETUHT, MEpUYaHIai31HT).

KuroueBble ci10Ba: NpoaABMKEHUS MTPOYKIIUUA, MAPKETUHIOBas I€SITEIbHOCTD,
MapKETUHTOBass KOMMYHUKAIIHS, METOIbI POABMKCHHUS TIPOTYKITUH.
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DEVELOPMENT AND IMPROVEMENT TECHNOLOGY
PROMOTION PRODUCTS

In the article the nature of the concept of product promotion is revealed, the
objectives of the process promotion are outlined. The promotion policy as the key
instrument for implementing the marketing strategy in the company is displayed. The
basic elements of the product promotion complex and the contemporary promotion
methods are characterized.
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