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I. JI. IlerpoBa
O00KMOp eKOHOMIUHUX HAYK, npoghecop,
3a8i0y8ay Kagheopu MeHeOHCMeHmy ma MapKemune)y,

VHnisepcumem exonomirxu i npasa « Kpoxy

M’ski pakTopu ynpasiiHHs 3MiHamu y cdepi

COLIAJIBbHO-TPY/I0BHUX BiTHOCHH

Crarts po3KpuBae MiAXiJ] aBTOpa 10 YIpaBiIiHHA 3MiHaAMU Yy cdepi
COILIIAJIbHO-TPYJIOBUX BITHOCHH, 3aCHOBAHHWI Ha 3aCTOCYBaHHI M’SKUX (PaKTopiB
ynpaBiiHasg.  OcTaHHI  chnpsMoBaHI  Ha  iHGOpMaIliiHYy, OpraHi3aiiiny,
KOMYHIKAILIiHY 1 COL[1aIbHO-TICUXOJIOT1YHY MIATPUMKY YYACHUKIB 3MIH 3 METOIO
(dbopMyBaHHS HOBOI SKOCT1 B3a€EMOBITHOCHH Y TPYIOBOMY IPOIIECI.

KirouoBi cioBa. 3MiHM, COLIAJIBHO-TPYJOBI BIAHOCHHHU, M’SKi (PaKToOpu

yIPaBIIiHHSL.

N. JI. IlerpoBa
OOKMOp IKOHOMUYECKUX HAYK, npogeccop,
3a8edyuull Kageopoi MeHeoICMeHma U MapKkemunaa,

Yuusepcumem sxkonomuxu u npasa « Kpok»

Msrkue (l)aKTOpLI yunpaBJjgc€HUSA UBMCHCHUSIMHU B C(bepe

COIHAJILHO-TPY/IOBbIX OTHOLLIEHUI

CraThsl pacKpbIBaeT MOXOJ| aBTOpa K YIPaBJICHUIO MU3MEHEHHUSIMH B cepe
COLIMAIbHO-TPYAOBBIX OTHOLICHUM, OCHOBAaHHBIM Ha NIPUMEHEHUM MATKHUX
¢daktopoB ympaBieHus. IlocnegHue HampaBiieHblI Ha HMH(POPMALKUOHHYIO,

OpraHn3allMOHHYIO, KOMMYHHKAITHOHHYIO n CONUAJIbHO-TICUXOJIOTHYCCKYTO



HOJIZICPKKY yYaCTHUKOB M3MEHEHHUU C I1eNbi0 (POPMUPOBAHUS HOBOTO KauecTBa
OTHOLIEHUH B IIpoLecce TPyaa.
KuaroueBbie ciioBa. M3MeHenus, couanbHO-TPYIOBbIE OTHOILLECHHUSI, MSTKUE

(bakTopsl yIpaBICHHUS.
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Soft factors for managing change in the field
social and labor relations
The article reveals the author’s approach to change management in the field
of socio-labour relations, based on the application of the soft factors of
management. The latest aimed at informational, organizational, communicative
and socio-psychological support of participants of changes with the aim of forming
a new quality of relations in the labour process.
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