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CyuacHi TeHIeHUIl pO3BUTKY MAPKETHHI OBHX
AOCJIIKEeHb TA JOUIJIbHICTh IX BUKOPUCTAHHS

YV yiti cmammi onucano ma cucmemamu308aHi HO8L MEXHON02II OpeaHi3ayii
ma NpoBeOeHHs  MApPKeMmuH208UX  OOCHIONCEeHb,  NPOAHANI308AHO  MUNOG]
MEeXHONI02IUHI  3acoOu  NOWYKy, 300py, HASPOMAOJCEHHA ma Kiacugikayii
Mapkemuneo80i inpopmayii, 06poOIeHHS OMPUMAHUX OAHUX, OOCIIONHCEHO BNIIUG
BUKOPUCMAHHS CYYACHUX MEMOOI8 Q0CTIONCEHHS HA IMIONHC KOMNAHIL.

Kniwouoei cnoea: MapKeTUHT, PUHKOBI JOCIHIJKCHHs, Cy4YacHI METOIH
nociKeHHs, ekoHomika, IT, SEO, inTepHeT-MapKeTHHT.
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COBpeMeHHbIe TCHACHIIHHA PA3BUTHA MAPKECTUHI OBbIX HCCJIe0BAHUH
n HGJIGCOOﬁpiBHOCTI» HX UCITOJIB30BaHUA

B smou cmamve onucamvl u cucmemamusuposaHvl HOBble MEXHOJIO0UU
MAPKemuH208bIX UCCIe008aHUL; NPOAHATUIUPOBAHBI MUNUYHbIE MEXHOL0SUYECKUE
cpedcmea noucka, cOopa, HAKONIeHUs U KIACCUPUKAYUU MAPKeMUH2080U
ungopmayuu, 00paAbOMKU  NOJYUEHHBIX  OAHHBIX,  UCCIE008AHO  GIUSAHUE
UCNONIL30BAHUSL COBPEMEHHBIX MEMOOO08 UCCNe008AHUSL HA UMUONC KOMIAHUU.

Knroueevie cnoea: MapKkeTHHT, PHIHOYHBIE HCCIEIOBAHUS, COBPEMEHHBIC
METOABI UccienoBanus, 3kxoHomuka, UT, SEO, nuHTEpHET-MapKETHUHT .
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Modern trends in the development
of marketing research and the expediency of their use

The new technologies of organization and conduction of marketing research
are described and systematized in this article. The typical technological tools of
search, collection, accumulation and classifi cation of marketing information,
processing of the received data are also analyzed. The infl uence of using modern
research methods on the reputation of the company is studied.
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