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KpearuBHi iHCTpPYyMEHTH MOCHJICHHS iHTEJIEKTYaJIbHO — IHHOBALIHHOTO

MOTEeHWiaTy

JIns yCmilmHOi KOHKYpEHIli Ha BHYTPIIIHBROMY 1 30BHIIIHBOMY PHUHKY IIpalli
(daxiBelb TMOBUHEH BOJIOAITH MOTYKHUM KpPEaTUBHUM TOTEHLIATIOM, IO O
CBOEYACHO BIAMOBIJATH HA BHKJIMKKA 30BHIMIHBOTO cepenoBuima. Came ToMy
3aBJIaHHS PO3BUTKY KpPEAaTUBHOIO MOTEHIIaly CydacHOro (axiBLsg € OJHUM 3
OCHOBHUX 3aBJaHb BHWIIOI IMIKOJIM 1 HaWBaXJIHBIIIA CKIaZoBa 3a0e3meueHHs
KOHKYPEHTOCIIPOMOYKHOCTI BITYU3HSHUX TPYJIOBUX PECYPCIB.
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eraTl/lBHbIe HHCTPYMEHTHI YCUJICHUSA HHTC/VICKTYAJIbHO - HTHHOBAIIUOHHOI'O

nmoreHnuaJa

JIns ycnemHoW KOHKYPEHUMH Ha BHYTPEHHEM M BHEUIHEM DPBIHKE TpyJaa
CHEUANIMCT JIOJDKEH 00J1alaTh MOIIHBIM KPEAaTUBHBIM TMOTEHIUAJIOM, YTOOBI
CBOEBPEMEHHO OTBEYaTh HA BBI30BBI BHEIIHEW cpelbl. MIMeHHO mosTomy 3a1aua
Pa3BUTHS KPEATUBHOTO MOTEHIMAAa COBPEMEHHOI'O CHENUATIUCTA SBIISIETCS OJHOM
M3 OCHOBHBIX 3aJlay BBICIICH IIKOJbI U BaXKHEHIIas COCTaBIISIONIAs 00eCTIeUeHUS
KOHKYPEHTOCTIOCOOHOCTH OT€UECTBEHHBIX TPYAOBBIX PECYPCOB.
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Creative tools enhance intellectual - innovation potential

To compete successfully in domestic and foreign labor market expert must
possess strong creative potential that would promptly respond to the challenges of
the environment. That is why the task of developing creative potential of modern
professional is one of the main objectives of higher education and the most
important part of ensuring the competitiveness of domestic labor.
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