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MeTtomoJiorisi qociaigxenHsi: 3 METOI y3arajibHEHHS Ta CUCTeMaTH3allii
Cy4YaCHUX TEOPETUKO-METOJIWYHUX MIAXOJIB BUSBICHHS (PAKTOPIB CIOXKWBaHHS
TOBapiB PO3KOIII y TPEACTABICHOMY JOCHIKEHHI 3aCTOCOBAHO METO]I
MOPIBHSHHS, CUHTE3y Ta aHali3y, IHAYKIII Ta aeaykiii. JlocaimkeHHs nodyioBaHo
Ha HAYKOBUX Mpaugx 3apyODKHHUX Ta BITYM3HAHMX BUYEHUX 3 IUTaHb CYTHOCTI
CTIO’KUBAHHS PO3KOIIII.

PesyabTaTtu: BusnaueHo dakTopu, SKi BIUIMBAIOTh Ha CIIOKWBAaHHS
TOBapiB poskomli. I[IpoaHani3oBaHO MOTHBH, SIKMMH KEPYIOThCS CIIOXKHBayl MpuU
BHOOP1 TOBApPiB PO3KOIII. Y3aralbHEHO MapKETUHIOBl CTpaTerii Ha pUHKY TOBapiB
PO3KOIII.

HoBu3na: IlpoananizoBano ctad Ta (pakTopu pO3BUTKY CBITOBOTO PHHKY
po3kotri. BusHaueHo ¢hakTopu, siKi BIUIUBAIOTh HA CIIOKUBAHHS TOBAPiB PO3KOIIII.

IIpakTnyHa 3HauymicTtb: B po0OoTi moka3aHo, MO0 CTPIMKUN pPO3BUTOK
CBITOBOTO PHHKY TOBapiB PO3KOIIl OOYMOBIICGHUMN, TMO-TIepiie, OakKaHHIM
CIIO’KHMBAYiB MaTH COIIAJIbHY POJIb YCIIIIHOI, CAMOJIOCTaTHBOI JIFOAWHH, TIO-JIPyTe,
TaKUMHU €(EKTUBHUMHU MapKETUHTOBUMH CTPATETISIMH, SIK TEXHOJIOT1YHA PiJKICTh,
O0OMEKEHICTh BUITYCKY MPOAYKIIil, peTeTbHUNA KOHTPOJIb 3a 1H(hOpMAIIi€r0, peKiamMma
y TpOJyKTax CBITOBOro KiHemarorpady. OCHOBHUMH MOTHUBAaMH NpHU BUOOpI

TOBApPIB PO3KOIIIi € IEMOHCTPATUBHE Ta I¢JJOHICTUYHE CITOKUBAHHS.
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Metonosorus ucciaegopanus: C 1eibpi0 0000IIEHUS U CUCTEMaTU3aluU
COBPEMEHHBIX TEOPETUKO-METOJMYECKUX IMOAXOJOB BBISIBICHHUS (HAaKTOPOB
NnOTpeOJICHUs] TOBAPOB POCKOIIM B MPECTABICHHOM UCCIICIOBAHUHN UCTIOJb30BAHO
METOJI CPaBHEHHMS, CMHTE3a W aHAIW3a, UHAYKIMU U Aenykuuu. VccienoBaHue
MOCTPOCHO Ha HAy4HBIX pab0TaX HMHOCTPAHHBIX M OTEUYECTBEHHBIX YYEHBIX B
BOIIPOCAaX MPUPObI MOTPEOICHUS POCKOIIH.

Pesyabtatu: Omnpenenensl (HakTOpbl, KOTOPHIE BIUSIOT Ha MOTpeOJICHHE
TOBapoB pockoiu. [IpoaHaM3upoBaHbl MOTHUBBI, KOTOPBIMU PYKOBOJCTBYIOTCSH
noTpeouTeNn Tpu BBIOOPE TOBApOB pockomu. (OO0OIIEeHb MapKETHUHTOBBIC
CTPAaTErnH Ha PHIHKE TOBAPOB POCKOIIIH.

HoBusna: I[Ipoanain3upoBaHo cOCTOsSIHUE U (PaKTOPHI Pa3BUTUSI MUPOBOTO
peiHKa pockomu. OmpenencHbl (aKTOpbl, KOTOPbIE BIMSIOT Ha MOTpeOJIeHUE
TOBApPOB POCKOUIN.

IIpakTHueckass 3HaAYMMOCTBL: B pabote mokazaHo, 4TO CTPEMUTEIIbHBIN
pPOCT MHPOBOTO PBIHKA TOBApOB POCKOIIM OOYCIIOBJIEH, BO-TIEPBBIX, JKEJIAHUEM
noTpeduTenel o0nanaTh COUUAIBHOW POJIBI0 YCIEIIHOT0, CaMOJA0CTaTOYHOIO
YEJIOBEKA, BO-BTOPHIX, TAKUMH S(()EKTUBHBIMH MApKETHHTOBBIMU CTPATETHSIMHU,
KaK TEXHOJOTMYECKas PEIKOCTb, OrPAHUYEHHBIA  BBIMYCK  MNPOAYKIHWH,
THIATEIBHBIA KOHTPOJL 3a UH(OpManuei, pekiamMa B MPOAYKTAX MHUPOBOTO
kuaeMarorpada. OCHOBHBIMA MOTHBAMH MPU BEIOOPE TOBAPOB POCKOIIH SBIISTFOTCS

ACMOHCTPATHUBHOC U TCAOHUCTUYICCKOC HOTpC6JI€HI/I€.
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Research Methodology: The method of comparison, analysis and
synthesis, induction and deduction in devoted paper for the purpose of summarized
and systematization of modern theoretical and methodological approaches
identifying luxury goods consumption factors are used. The research is based on
the scientific works of foreign and domestic scientists about the nature of luxury
consumption.

Results: The paper is determined luxury goods consumption factors. The
analysis of consumption luxury goods motives is held. Marketing strategies in the
market of luxury goods are summarized.

Novelty: The state and factors of development of the global luxury market
are analyzed. The factors that affect luxury consumption are determined.

The practical significance: The paper is shown that the rapid growth of
the global market of luxury goods is due, firstly, the desire of consumers to have
the social role of successful, self-sufficient person, and secondly, such an effective
marketing strategy, as a technological rarity, limited edition products, careful
control of the information, advertising in the products of world cinema. The main
motives in the selection of luxury products are demonstrative and hedonistic

consumption.
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